
Positive Action  
for Pollinators 

Unlocking Golf’s True Potential 



New initiative for Golf 

Introduce native wildflowers to 
attract bees and other pollinating 
insects to out of play areas of the 
golf course 

 

 

The quality of the  greens and 
course remains the key factor, but 
the extra pleasure of playing in a 
natural environment and having 
been part of an initiative to 
encourage wildlife, makes it all the 
better 
 
Phil Cottier, John o Gaunt Golf Club 



Objectives 

Play a key role in reviving the 
fortunes of native bees and 
other pollinating insects 

  

Generate positive coverage for 
golf clubs and the golf industry 



• Aim: Increase biodiversity and retain farm 
profitability and examine impact of habitat 
creation and management techniques on a 
wide range of plants and animals  

• Over 500 000 observations made 

Supported by key partners 

http://www.ceh.ac.uk/index.html


Scientific Project 
2001-2005 

Roll-out in UK 
2005-2008 

Roll-out across Europe 
2009 - 2014 

A successful project 

• Increased Bumblebee 
numbers up to 600% 
over crop 

• Regeneration of the rare  
Bombus ruderatus 

• Butterflies rose 12 fold 

• Other pollinating insects  
rose 10 fold 

• Already 16 countries joined 

• Objective 10,000 ha of 
margins 

• Partnerships w. Governments, 
Universities, Food Chain etc. 

• 570 Farmers joined 

• Over 1000 ha‘s of margins 

• Partnerships incl. 
Sainsbury‘s 

• Linkage to UK 
Environmental Stewardship 
Schemes 



Benefits for everyone 

Pollinators 

Greenkeepers 

Players Golf Club 

Community 



Bees are important 

Bees help pollinate 35 % of our crops 

70% decline in bumblebees over 40 years 

A golf course which is not a-buzz with 
colour and movement is a sad and 
lonely place. 
 
Paul Worster, Minchinhampton Golf Club 

Bees play a vital role in our agricultural system, making the care and 
protection of bees critical to the future of our planet’s food security 

Top 100 BES influential papers 



Benefits for everyone 

Pollinators 

Greenkeepers 

Players Golf Club 

Community 



           

Raising your profile 

Raising the profile of your team 

A sense of pride and motivation 

Promote good management practice 

Greater engagement with club members 

Building environmental management skills 

Recognition through environmental awards 

74% of players agree or 

strongly agree with the 
statement – I enjoy seeing 
wildlife, birds, bees and 
butterflies when I play.  



Benefits for everyone 

Pollinators 

Greenkeepers 

Players Golf Club 

Community 



60% are not satisfied with environmental 
initiatives on the course  

81% of players surveyed said that it is 
important to have a natural looking course| 

Most members that I’ve played with have an 
interest in the environment and what the club is 
doing. If we see something interesting during a 
round it adds an extra dimension to what we get 
out of the game 
Phil Cottier, John o Gaunt Golf Club 

Enhancing the playing experience 



Benefits for everyone 

Pollinators 

Greenke
epers 

Players Club 

Community 



• Raise the profile  

• Creating pride and interest 

• Attract new members 

• Retain current members 

• Attract more visitors 

• Environmental accreditation 

• Marketing opportunity 

 

 

Unlocking the clubs true potential 

Every business needs as many Key 
Selling Points as possible, and 
Operation Pollinator is a great 
opportunity to show the best side of 
golf in action!! 
 
Paul Worcester, Minchinhampton Golf Club 



Raising the profile of the club 

Local newspapers and regional TV 

Nominate an Operation Pollinator champion  

Display board updates 

Submit photographs to local newspapers 

Report sightings  of rare bumblebees Website updates 

Presenter
Presentation Notes





 “In this 'green' age our involvement with ecological 
projects is a great selling point for the club. If we can 
provide a habitat for endangered species and enhance 
the natural beauty of our course by planting wild 
flowers, which then attract members and visitors to 
our club, Operation Pollinator offers a win-win." 
 
Julie Morris 

 Secretary, Fulford Heath Golf Club, Birmingham 



Objectives 

Pollinators 

Greenkeepers 

Players Golf Club 

Community 



Engage with local environmental groups 

Invite local schools to get involved with 
management and monitoring  

Open days / course walks 

Breakfast meetings or evening educational seminars 

Connect with the community 

Building bridges and trust with local 
communities is an important business-
ethic in the modern day. Operation 
Pollinator is a great introduction to all 
that is good about golf. 
 
Paul Worcester, Minchinhampton Golf Club 



Bringing your golf course to life 

Unlocking Golf’s True Potential 



Proven project in golf  

In swards 
with Perennial 
Ryegrass and/ 
or Yorkshire fog 
present in the 
intended area 

3 year trials 
programme 

aimed to develop 
agronomy 
techniques 

for golf 

? 



Suitable high impact areas  

Presenter
Presentation Notes
- Over 150,000 Ha golf courses
- Large areas out of play




Wildflower establishment...  

Presenter
Presentation Notes
Split seed by weight and sow in two directions to get even coverage




Add colour and interest 

Yarrow Wild Red Clover Wild Carrot Selfheal 

Kidney Vetch 

Lady's Bedstraw 

Field Scabious Devil's Bit Scabious Black Knapweed Birdsfoot Trefoil 

• Native seed from Emorsgate Seeds 



Costs is only one member 

£ 650 - 790 

= 
As we establish more wildflower areas 
around the course, the aim is that it will 
add to the experience of playing in a 
natural environment 
 
Steve Thompson, John o Gaunt Golf Club 
 

• To establish 0.5 ha 

• Includes seed cost of £345  

Presenter
Presentation Notes
Cut and remove costs higher in early years due to higher levels of soil fertility at this stage. Cutting and removing reduces nutrient return to the soil and thus the amount of vegetation to be removed will reduce as the years pass.
Preparing to the right level and actively reducing competition will give the wild flowers a better chance of successfully establishing. Investing in getting this right at the start reduces the need for over seeding etc in the future



Annual Maintenance…  



How we support your club 

http://www.greencast.co.uk/uk/environment
/operation-pollinator-publicity-resources  

Simple sign up to use the logo (add logo) 

Bee ID cards and poster 

Downloadable communication materials (Press 
Release template) 

Literature 

It’s given us a differentiator over other 
clubs in the area, which helps to forge 
closer links with members and attract 
visitors. 
 
Dan McGrath, North Foreland Golf Club 

Presenter
Presentation Notes
Download – presentation, literature, press release template

http://www.greencast.co.uk/uk/environment/operation-pollinator-publicity-resources
http://www.greencast.co.uk/uk/environment/operation-pollinator-publicity-resources
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How we support Greenkeepers 

Regular e-tech bulletins 

Telephone support 

Web training 

Dedicated website including technical support 

Literature 

Share experiences and feedback results 

Presenter
Presentation Notes
Download – presentation, literature, press release template



Engaging literature 



Success stories 

It is important to keep members up 
to date with what’s going on, 
especially any successes that have 
been achieved 

Keep communications simple. 
Before, during and after pictures 
with captions rather than written 
reports. Email is definitely effective.  

Press releases to local newspapers 
tell of our successes that will raise 
the profile of the course.  

Dan McGrath, North Foreland Golf Club 



High profile success 

Princess Anne visit to Minchinhampton Golf Club 



Useful Contacts  

• www.operationpollinator.com/golf 

• www.greencast.co.uk/uk/environment/operation-
pollinator-publicity-resources 

• Bob Taylor - STRI 

• Simon Watson / Caroline Carroll - Syngenta 

• Emorsgate Seeds www.wildseed.co.uk  01553 829028 

• www.everris.com  

 

http://www.operationpollinator.com/golf
http://www.greencast.co.uk/uk/environment/operation-pollinator-publicity-resources
http://www.greencast.co.uk/uk/environment/operation-pollinator-publicity-resources
http://www.greencast.co.uk/uk/environment/operation-pollinator-publicity-resources
http://www.wildseed.co.uk/
http://www.everris.com/


Next steps 

• Sign up for your Operation Pollinator pack and logo 

• Identify potential sights 

• Identify your Operation Pollinator Champions 

• Late Spring 2014 – Practical training workshop 

• Late Summer 2014 - Site preparation/seeding 

 

 



Unlocking golf’s true potential 

70% decline in bumblebees over 40 years 

Benefits pollinators, greenkeepers, members, 
club, community and Golf 

You can make a difference! 
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